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Objective #1 

Explore how people best receive  
and retain information so that they  

find the coaching relationship engaging,  
challenging, and fulfilling. 

 
 



METAPHORS 



 

Metaphor in coaching is a figure of 
speech, a verbal picture, that creates 
powerful learning by linking what is 

known by client with what is not familiar.  
              



“I am the vine; you are the branches. If you remain in 
me and I in you, you will bear much fruit; apart from 
me you can do nothing,” John 15:5 NIV.  













Not Yet 



 Brain-based coaching strategies: 



“Pendulum Swing” 
The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, and then open the file again. If the red x still appears, you may have to delete the image and then insert it again.



“Binding/Gagging  
Your Best Friends” 

The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, and then open the file 
again. If the red x still appears, you may have to delete the image and then insert it again.



“Snorkling vs. Scuba Diving” 
The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, and then open the file again. If the red x still appears, you may have to delete the image and then insert it again.



“Holding Pattern” 
The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, and then open the file again. If the red x still appears, you may have to delete the image and then insert it again.



PROPS  &  ROLE PLAY 



Family Sculpture 
The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, and then open the file again. If the red x still appears, you may have to delete the image and then insert it again.



Childhood Photos 



Empty Chairs & Teddy Bears 
The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, 
and then open the file again. If the red x still appears, you may have to delete the image and then insert it again.

The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, 
and then open the file again. If the red x still appears, you may have to delete the image and then insert it again.



“Born Again” Blanket 



Magic Wand 











EXPERIENTIAL 
EXERCISES 



“20 Most Pivotal Moments” 



“Trust Fall” 





Objective #2 

Identify creative group strategies  
that will boost your income exponentially. 

 
 
 











Group in January:  
For women 

 



Group:  
For those 

rebuilding after 
unwanted 
changes 

 



Group for Coaches, Counselors, Lay 
and Women’s Ministry Leaders 



 

7 Assessments Including: 
  

 - 2 Emotional Intelligence Assessments 
 - Wired that Way 
-  MBTI 
- DISC 
- StrengthsFinder 2.0 
-  Enneagram 
  
 



Freeconferencecallhd.com 
 

Freeconferencepro.com 



Zoom.us 
 

Skpe.com  







WORKSHOPS 



Jesus answered the woman,  
“Everyone who drinks this water will be thirsty again,  

but whoever drinks the water I give them will  
never thirst.  Indeed, the water I give them  

will  become in them  a spring  of water  
welling up to eternal life.”    

 
- John 4:13-14  

  





PODCASTS 









MENTORSHIP 



 
 





Objective #3 

Learn practical marketing strategies  
such that people develop trust  

and seek your help. 
 
 
 



Marketing is about: 
 - Connecting with people 
 - Serving those people  



Content marketing is a technique of creating 
and distributing valuable, relevant and 
consistent content to attract and acquire a 
clearly defined audience – with the objective 
of driving profitable customer action. 
 





The most effective marketing strategies  
to least effective are: 
 

  1.  Direct Contact and follow up 
  2.  Networking and referral building 
  3.  Public Speaking 
  4.  Writing and publicity 
  5.  Promotional events 
  6.  Advertising 
            From the book Get Clients Now! 
 











Why Market? 



Marketing is simply 
 sharing what you love 

with people who will 
appreciate hearing 

about it. 





BIOS  & WEBSITES 



















SPEAKING 





 

Let’s Stay Connected! 
 

Text “Shannon” to 22828 



WRITING 











Discounted Coaching Packages 



Georgia offers 3 month (6 sessions)  
Or 6 month (12 sessions) programs 

 
 

Each program includes:   
- Two (2) 45-minute coaching calls per month       
- Recordings of each call to be listened to at your 
convenience   
- A selection from Georgia’s books and CD’s   
- Spot 15-minute coaching calls   
- Personality Assessment with review or Emotional 
Intelligence Assessment 

   
  
 



Create a Marketing Ladder 



This and other 
books along with 
CD of coaching 
tools in Word  

can be purchased 
at  
 

Georgia Shaffer 
 Booth #329 



For	free	resources	visit		
www.GeorgiaShaffer.com	

	
If	you	sign	up	for	focus	group	
before	the	end	of	the	world	
conference	you	will	get	a	free	
copy	of	Coaching	the	Coach.			

Email	
Georgia@GeorgiaShaffer.com	

	
 

 
 
 



Sign up at AACC for 20% Discount and NO Application Fee! 



“Jesus hasn’t led us to this place to 
make our dreams come true.  

Our dreams, as the disciples’,            
are always too small.  We are here to  
fulfill GOD’s dream – that we will bring 

him glory through a remarkably 
abundant life.”   

               - Bruce Wilkinson 
                             Secrets of the Vine 


