A Note From Shannon About

The POWER of a PRESS RELEASE
Once again, WELCOME to the BLAST Mentorship Program!

One of the things you’ll be learning soon is the importance of marketing!  As my professional life coach Dwight Bain exclaims, “Without marketing, a sad thing happens – NOTHING!”

To give you a running start at your future marketing efforts, we’ve crafted a special Press Release that you can use with your local media.  

“What’s a Press Release?” you might ask.
A Press Release is simply a clear, concise article that makes people aware of something newsworthy happening around them – specifically your participation in BLAST and the goals you’re setting for yourself!  

“What do I do with this Press Release?” is most likely your next question.

Use it to start your marketing ball rolling!  For example, as a resident of Tyler, Texas, I might send it to the Tyler Morning Telegraph (newspaper), Tyler Today (local magazine), and Grace Community Church for inclusion in my church newsletter.  I might also send it to the morning show host at KVNE 89.5 FM Radio Station.  Who knows, he might invite me on for a brief interview?!  And I can let all of east Texas know what I’m up to… and I can ask them to pray for me… and someone may hear me and think “She’d be a great speaker at our next youth retreat or women’s conference!” and viola!  WITH marketing, a wonderful thing happens – doors open, and I get to walk through them and share the message that God has laid on my heart!  
And soon YOU will be able to as well.  Here’s a step-by-step plan to get your started:

Step 1:  Consider the various forms of media in your local community – newspapers, magazines, church newsletters, college alumni newsletters, radio stations, and even TV stations if you dare!  
Step 2:  Contact each of them via telephone and ask for the name and contact information of the person you’d need to submit a press release to.

Step 3:  Complete the attached Press Release template and ask a friend to proof it.

Step 4:  Send it to your media outlets, then follow up within 24-48 hours to make sure they received it, and ask if you can answer any questions for them.  FOLLOW-UP is KEY!!!

One year from now, we’ll send you a similar Press Release
announcing your GRADUATION from the BLAST program!   
*** Woohoo! ***
Local Aspiring Writer & Speaker Coached by Best-selling Author
Date 03/20/12 - FOR RELEASE IMMEDIATELY
(FIRST & LAST NAME), (a local resident of CITY) -or- (a member of CHURCH NAME) -or- (a graduate of UNIVERSITY NAME), has been selected by million-copy best-selling author Shannon Ethridge to participate in an online mentorship program called BLAST: Building Leaders, Authors, Speakers & Teachers.  
(LAST NAME’s) ultimate goal is to (INSERT 1-2 sentences about WHY you are taking the BLAST class, and what you want people to know about the direction you are heading.  Be sure to keep it short, sweet, and to-the-point, or this press release will grow too long for serious consideration!!!  DO NOT EXCEED 1 PAGE IN LENGTH!!!)
With two decades of speaking experience and 18 successful books in both the Christian and mainstream markets, Ethridge says, “It’s a delight to coach aspiring writers and speakers.  These valuable hands-on learning experiences can make a BIG difference as they pursue their publishing and speaking dreams.”
Unlike typical writer’s conferences, BLAST stretches over a 12-month period, providing students focused time to implement what they learn and truly hone their craft.  Ethridge explains, “It’s not just lectures.  It’s a laboratory.  Students like (FIRST NAME) will be creating videos, critiquing others’ work, and learning to gain the respect of potential publishers and editors.”  

As the economy has been shaken, so has the publishing world.  According to Ethridge, the expectation placed on new authors is higher than ever.  “Publishers are simply not willing to take risks on authors who don’t know how to market themselves.  The days of submitting a manuscript and expecting them to do the rest are over.”  From blogging and newsletters to branding and social media, she’ll be showing students how to utilize every available tool in reaching potential readers and publishers.  They’ll also learn the art of creating (or enlarging) a speaking platform, marketing their message, and generating income from speaking engagements.  

As an internationally sought-after speaker, Ethridge says she’s frequently asked how she got started.  “It certainly wasn’t easy,” she says. “I only wish I’d had a program like this.”  But her goal is to offer a leg up to others hoping to follow a similar course.  “There are lots of people out there with a powerful message or a story to tell, but don’t know how to get started.  BLAST will give them a clear blueprint for building their own speaking/writing ministry.”

We wish (FIRST NAME) the best as (he/she) begins the program.  For more information on Shannon Ethridge or BLAST, go to www.shannonethridge.com/blast. The next online class launches September 1st, 2012 with an application deadline of August 1st  and a spring class will begin in April 2013.
